_ BO GIAO DUC VA PAO TAO CONG HOA XA HQI CHU NGHIA VIET NAM
TRUONG PAI HOC KINH TE QUOC DAN Poc 1ap — Tw do — Hanh phiic

PE CUONG HQC PHAN CHI TIET
(Ban hanh kém theo quyét dinh s6  QDP/PHKTQD, ngay  thang  nim 2019)
1. THONG TIN TONG QUAT (GENERAL INFORMATION)

- Tén hec phan (tiéng Viet) Truyén théng marketing tich hep
- Tén hec phan (tiéng Anh) Integrated marketing communication
- M4 sé hoc phan MKTT1102
- Thugc khéi kién threc Nganh
- Sé tin chi 3
+ Sé tiét Iy thuyét 24
+ Sé tiét thao lugn, theec hanh 24
- Cac hgc phan tién quyét Marketing cin ban
2. THONG TIN GIANG VIEN:
Ho va tén: Dodn Hoang Minh
Hoc ham/Hoc vi: Tién si _
Dia chi lién hé: A1-1304, Khoa Marketing
Dién thoai: 098326628
Email: minhdh@neu.edu.vn .
Khoa: Marketing B9 mon: Truyén thong marketing

3. MO TA HQC PHAN (COURSE DESCRIPTIONS)

Truyén thong marketing tich hop (IMC) Ia hoc phan thugc nhom kién thic nganh
tr'onﬁ chuong trinh dao tao quan tri marketing. Hoc phan nay c6 moi quan hé mat thiét véi
cac hoc phan nhu Quan tri thuong hiéu, Quan tri marketing.

Hoc phan dugc thiét ké nham trang bi cho sinh vién nhirng higu biét can ban nhat vé
quan tri hoat dong truyén thong marketing tich hop (IMC) trong moi lién hé vai hoat dong
marketing va chién Iugc kinh doanh cua doanh nghiép. Sinh vién hiéu va thuc hanh cac
cong dqan IEhém tich nhiém vu va lap ké hoach truyén théng, t6 chac thuc hién cac nhiém
vu truyen thong phoi hop véi hang dich vy truyen thong, phat trién chién lugc sang tao va
lua chon cac phuong tién, cdng cu truyen théng, trién khai phoi hop cac hoat dong va danh
gié hiéu qua truyen thong marketing tich hop.

4. TAI LIEU THAM KHAO (LEARNING RESOURCES: COURSE BOOKS,
REFERENCE BOOKS, AND SOFTWAREYS)

Giao trinh ) ) .

Truong Pinh Chién, Cao Tién Cuong (2016). Truyén thong marketing tich hop.
NXB bai hoc Kinh té quoc dan.

Tai liéu khac
[1] Belch, George E., Belch, Michael A. (2018), Advertising & promotion: an
Integrated marketing communications perspective, 11", McGraw-Hill Education

[2] Terence A. Shimp and J. Craig Andrews Shimp (2013) Advertising,
Promotion, and Other Aspects of Integrated Marketing Communications, 9"
South-Western, Cengage Learning

5. MUC TIEU HQC PHAN (COURSE GOALS)
Bang 5.1. Muc tiéu hec phan

Muc M6 ta muc tiéu CDR - Trinh d9
tiéu : PLOs niang luc




Gl

Hiéu duoc ban chat va vai tro cua cac cong cu IMC va cach
thare phoi hop cac cdng cu do trong chién dich truyéen théng
marketing

CbR2.1.1

G2

Nam 1 cac ndi dung quan tri hoat dong truyén thong tich
hop, cac yéu td bén trong va bén ngoai anh hudng dén hoat
dong truyén thong, cac bude trong qué trinh 1ap ké hoach
truyén thong marketing

CbR2.2.1

G3

Ap dung nguyén tic va quy trinh sang tao dé dé xut chién
lugc sang tao xuat phat tir thdu hiéu cong chiing myc tiéu.

CbR2.1.2

G4

Ap dung cac nguyén tac va chi tiéu danh gia cac phuong tién
truyén thong dé dé xuat ké hoach sir dung phuong tién phu
hop véi nguon luc ctia doanh nghiép, va véi hanh trinh khach
hang muyc tiéu

CbR2.1.2

G5

C6 kha ning xdy dung mot ban ké hoach truyén thong
marketing tich hop phuc vu nhi¢m vu truyén thong cho mot

CbR2.7.1

thuong hi¢u cu thé

\%

6. NANG LUC NGUOI

HQC O CAP PO HQC PHAN (COURSE LEARNING

OUTCOMES)
Bang 6.1. Ning luc ngwoi hoc hoc phan (CLO)
CbR CLO M0 ta nang lwe nguwdoi hoc TDNL
[1] [2] [3] [4]
2.1.1 | CLO 1.1.1 | Hiéu vai trd cua truyén thong marketing trong qua trinh phat
trien moi quan hé gitra doanh nghié¢p véi thi truong, gitra thuong I
hiéu vai khach hang muc tiéu.
CLO 1.1.2 | Nam rd vai tro, noi dung, va yéu cau ddi véi tirng cong cu truyén |
thong marketing co ban va viéc tich hop cac céng cu do6
2.2.1 | CLO2.2.1 | Nam rd noi dung qua trinh quan tri truyén thong marketing va I
cac budc trong lap ké hoach hoat déong IMC
CLO 2.2.2 | Hiéu rd qua trinh xéac dinh nhiém vu va muc tiéu IMC trén co
Sy phan tich boi canh kinh doanh va hién trang thuong hiéu. "
Nam rd co s¢ va phuong phap xac 18p, phan b6 ngan sach truyen
thong, danh gia hi¢u qua truyéen thong
CLO 2.2.3 | Hiéu cach thuc céc doanh nghiép to chirc hoat dong IMC, cac
yeu to bén trong va bén ngoai anh hudng dén hoat dong IMC, I
cac hang truyén théng (agency) va moi quan hé giira doanh
nghiép va cac agency
2.1.2 | CLO1.3.1 | Ap dung cic md hinh va Iy thuyét ve truyén thong va hanh vi
trong nghién cau nhu cau, mong muon, hanh trinh khach hang v
va trai nghiém thuong hiéu ctia cdng ching muc tiéu
CLO1.3.2 Phép biét hai loali b‘lnh thu hat dya trén ly tri va cam xuc, cac Y
chiéen thuat phat trién thong diép (sang tao)




CLO 1.3.3 | B¢ xuét y twong thong diép truyen thdng sang tao, phii hop, gan
véi dac tinh thuong hiéu, ‘du:a trén viéc thau hiéu cong chidng v
muc tiéu va nhiém vu truyen thong
CLO 1.4.1 | Phan biét ddc diem, vai tro cua cac phuong tién truyén thong
(ATL/BTL, dai chang/ca nhén, truyen thong/ky thuat so...) cac v
chi tiéu phan tich danh gia hiéu qua cac phuong ti¢n
CLO 1.4.2 | Xac dinh cac diém tiép xtc thuong hiéu dwa trén nghién ctu "
hanh trinh khach hang va trai nghiém thuong hiéu
CLO 1.4.3 | Dé xuat ké hoach sir dung phdi hop cac phuong tién va cong cu
A A v
truyen thong IMC
2.7.1 |CLO7.5.1 | Panh gia wu diém, nhugc diém trong hoat dong IMC cia mot
A v 2 L, 2 A , V
thuong hiéu va dé xuat diéu chinh
CLO 7.5.2 | B¢ xuét ké hoach truyén thdng IMC cho mot thuong hiéu cu the v
gan vai mot nhiém vu truyén thong
7. DPANH GIA HQC PHAN (COURSE ASSESSMENT)
Biang 7.1. Panh gia hoc phan
Hinh thirc A Thaoi NLNH hoc - 2 e g 2 A
d4nh gid Noi dung diém phin Tiéu chi danh gia | Ti l¢ (%0)
[1] [2] 3] [4] [5] [6]
géhnuyen Tham gia céc budi hoc t':"‘é'_ CLO111
N usi | CLO1.1.2 |piém danh 0
Lam bai tap trén 16p hoc CLO2.2.1 | Nop bai tap 10%
CLO 222
Bai nhom | Phan tich mat chién dich | Tuan | CLO2.2.3
1 truyen thong 6 thang qua | 3-8 CLO7.5.1
(4-5 SV) va dé xuat dieu chinh ‘ B o
Phan tich cac chu dé TEO cao (\p%t) 20%
duong dai trong truyén uyet trin
thong marketing (Al, AR
Content, trai nghiém
khach hang...)
Bai nhém Xay dung/dénh‘ gia mot | Tuan9 | CLO1.3.1
2(4-5SV) | ke hoach truyen thong CLO 1.3.3
IMC cho mot thuong CLO 14 |Baocao (ppt) 20%
ie 8 " | Thuyét trinh
hiéu thuc te CLO 14.3 ye
CLO75.2
Thi ‘hét Cau hoi va tinh hudng | Lich CLO 1.1.1
hoc phan | phén tich nha CLO1.3.2
truong | CLO 1.4.1 | biém bai thi 50%
CLO 221
CLO2.2.2




8. KE HOACH GIANG DAY (LESSON PLAN)

8.1 Giang day ly thuyét

Tuan Eﬁ\‘;‘(’:' Ni dung NLF')\'h'gnh‘-’C gla(;a\t/;i(r)lr;% Bai d4nh gis
1] N N E [4 [5]
1 Tong quan ve | CLO1.1.1 | Truong Binh Chién, Cao | Nhan dién cac
IMC CLO1.1.2 |Tién Cuong (2016), |cong cu truyén
1.1 Gigi thiéu vé Truyén théng marketing | théng trong Clip
(IMC) tich hop, Chuong 1 Neuro Sonic
1.2 Noi dung va G.Belch, M. Belch | launching
thanh phan IMC (2018), Advertising and | Phan tich thi
1.3 Vai tro cua Promotion, Chapter 1, 2 | truong muc tiéu
IMC Video: Neuro Sonic va hinh anh
1.4 Quan tri IMC launching thuong hiéu
Video: Passport to client | trong chién dich
1.2 (Partl + 2) Neuro Sonic
2 | Té chirc hoat|CLO 2.1.1 | Truwong Pinh Chién, Cao | Bai trinh bay vé
dong IMC CLO2.2.3 |Tién Cuong (2016), | ning luc, céc
2.1 Céc thanh Truyén théng marketing | dich vu cung cap
phan tham gia tich hop, Chuong 2, 3 cua Cac agency
2.2 T6 chuc hoat G.Belch, M. Belch | Bai trinh bay vé
dong truyén (2018), Advertising and | co cau nganh
thong Promotion, Chapter 3 dich vu truyén
2.3 Héng (dai 1¥) Video clip: Passport to th_ﬁngAmarketing
cungA ungAd1ch vu Agency (Partl + 2) tai Viét Nam
truyen thong
1 |M& hinh qua|CLO222 |Truong Pinh Chién, Cao | Cau hoi thao
trinh  truyén Tién Cuong (2016), luan chung
thdng marketing Truyén théng marketing
va cac nhan té tich hop, Chuong 3
anh hlr,()_'ng . Quédc hoi nudc
3.1 Khai quat ve CHXHCN Viét Nam,
qua trinh truyen Luat Quang cao Viét
thdng marketing Nam (2012)
3;2 Mo h|n_h cac Nghi dinh s&
béntham gia 181/2013/ND-CP “Quy
3-4 8.3 Cac nhan to dinh chi tiét thi hanh mot
co ban anh s6 diéu cua Luat quang
huong 40"
2 | Ké hoach héa|CLO2.2.1 | Truong Dinh Chién, Cao | Bai trinh bay
hoat dong IMC | CLO2.2.2 |Tién Cuong (2016), | khung ké hoach
4.1 Lap ké hoach Truyén théng marketing | truyén  théng
4.2 Thiét 1ap muc tich hop, Chuong 5 marketing
tiéu G.Belch, M. Belch|Xac dinh céac

4.3 Thiét Iap va
phan bd ngan
sach

(2018), Advertising and
Promotion, Chapter 7, 8

nhu cau thdng
tin dé xay dung




Nghién cau ké hoach
truyén thong Push Max
Chanh leo (Ogilvy)

Suu tam thdng tin vé chi
phi thuc hién cac hoat
dong truyén thong (san
Xuat noi dung, booking

)

ké hoach va
nguon cung cap

Chwong V -|CLO222 |Truong Binh Chién, Cao | Nhom trinh bay:
Panh gia hiéu [CLO7.51 |Tién Cuong (2016), | Panh gia mot
qua hoat dong Truyén théng marketing | chién dich
IMC tich hop, Chuong 14 truyén  thong
5.1 Cac quan G.Belch, M. Belch | thuc té thuc hién
diém danh gia (2018), Advertising and | tir dau 2019
hi¢u qua Promotion, Chapter 18
5.2 Quy trinh
danh gid hiéu qua
5.3. Panh gia nd | CLO 2.2.2 | Truong Dinh Chién, Cao
lyc thuc hién Tién Cuong (2016),
muc tiéu IMC Truyén théng marketing

tich hop, Chuong 14

G.Belch, M. Belch

(2018), Advertising and

Promotion, Chapter 18
Nghién ciru | CLO 1.3.1 | Truong Pinh Chién, Cao | Nhém trinh bay:
cong ching Tién Cuong (2016), | (theo thu ty béc
nhan tin va cac Truyén théng marketing | thim)
yéu t6 anh tich hop, Chuong 4 - Str dung nguoi
hudng anh huong
6.1 Nghién cau (influencer)
céng ching nhan trong  truyén
tin thong
6.2 Nghién ctu | CLO 2.2.3 | G.Belch, M. Belch | Nhom trinh bay:
moi truong (2018), Advertising and | (theo thir tu bdc
truyén théng, cha Promotion, Chapter 18, | tham)
thé truyén théng, Chapter 4 - Xu huéng xay
d6i  tha  canh Guestspeaker dung  thuong
tranh, va cac hiéu nhan van
nhan t& anh (human brand)
huong
Panh gid cac | CLO 1.4.1 | Truong Pinh Chién, Cao | Nhém trinh bay:
phuong tién CLO751 |Tién Cuong (2016), | Panh gia mot
7.1 Khai quét Truyén thong marketing | chién dich
chung vé danh tich hop, Chuong 7 truyén  thong
gia cac phuong thuc té thuc hién
tién 7.2 Cac chi tir dau 2019

titu dinh lugng
trong danh gia




7.3 Cac chi tiéu | cLO 1.4.2 | G.Belch, M. Belch |Phan tich Béao
dinh tinh trong (2018), Advertising and | c4o téng quan thi
danh gia Promotion, Chapter 18, | truong  truyén
7.4 Banh gia dac Chapter 10, 11, 12, 13, | thdng Viét Nam
diém phuong tién 14, 15 2016-2017  tur
TNS, Google,
Facebook
Chién lwoc sang | CLO 1.3.1 | Truong Pinh Chién, Cao | Phan tich quy
tao CLO1.3.2 |Tién Cuong (2016), | trinh sang tao
8.1 Vai tro, tam Truyén théng marketing | TVC ~ Thuong
quan trong cua tich hop, Chuong 6 hiéu Dau dn IBC
sang tao G.Belch, M. Belch Family’s
8.2 Quy trinh va (2018), Advertising and | Goodness
cac yéu té co ban Promotion, Chapter 8, 9
anh huong dén
8 sang tao ’ ,
8.3 Chién luoc | CLO 1.3.3 | Truong Pinh Chién, Cao | Phan tich cac
séng tao thong Tién Cuong (2016), | chién dich
di¢p Truyén théng marketing | truyén thong Tét
8.4 Chién thuat tich hop, Chuong 6 2018
sang tao thong G.Belch, M. Belch (Bao cao Kantar
diép (2018), Advertising and | Media)
8.5 Danh gia Promotion, Chapter 8, 9
thong diép sang
tao
Lap ké hoach sir | CLO 1.4.3 | Truong Dinh Chién, Cao | Nhom trinh bay:
dung phuwong Tién Cuong (2016), | Panh gia mot
tién truyén tai Truyén théng marketing | chién dich
thong diép tich hop, Chuong 7 truyén  thong
9.1 Lap ké hoach thuc té thuc hién
phuong tién tir dau 2019
o 9.2 Cac budc lap
ke hoach str dung
phuong tién
9.3 Lap thoi gian | cLO 1.4.3 | G.Belch, M.  Belch | Nhom trinh bay:
biéu phuong tién (2018), Advertising and | theo thir tu bdc
Promotion, Chapter 10 | tham): Cong
nghé mai trong
truyén théng
Tich hep cé&c|cLO 1.1.2 | Truong Pinh Chién, Cao | Phan tich Ké
cdng cu quang Tién Cuong (2016), | hoach  truyén
cdo, xuc tién Truyén théng marketing | théng Tai tung
10- ban ’ tich hop, Chuong 9, 10 | Pushmax Hé
12 10.1 Ban chat G.Belch, M. Belch | 2017

cua quang cao,
xuc tién ban, cac
hinh thirc va ky
thuat cu thé

(2018), Advertising and
Promotion, Chapter 16




10.2 Tich hop
quang cao va xuc
tien ban

Tich hop cac
cobng cu PR,
marketing truc
tiép, ban hang
cd nhan va
truyén  thong
trén internet
trong  truyén
théng
marketing

12.1 Ban chat va
noi dung cua ban
hang ca nhan,
PR, marketing
truc tiép va truc
tuyén

12.2 Tich hop
ban hang ca nhan
PR, marketing
tryc tiép, truc
tuyén trong
truyén  thong
marketing

CLO1.1.2
CLO75.1

Truong Pinh Chién, Cao
Tién Cuong (2016),
Truyén théng marketing
tich hop, Chuong 11, 12,
13

G.Belch, M. Belch
(2018), Advertising and
Promotion, Chapter 14,
15, 17, 22

Nhom trinh bay:
banh gia mot
chién dich
truyén  théng
thyuc té thyc hién
tir ¢au 2019

13

Hoat dong
truyén  thong
marketing quéc
té

15.1 Dac trung
cua truyén thdng
marketing quoc
té

15.2 Cac mo hinh
truyén thong
marketing qudc
té

15.3 Luwa chon
hdng dich vu va
t6 chirc thuc hién

CLO2.2.3

Truong Dinh Chién, Cao
Tién Cuong (2016),
Truyén théng marketing
tich hop, Chuong 15
G.Belch, M. Belch
(2018), Advertising and
Promotion, Chapter 19

Phan tich cac
chién dich
truyén thong cua
Viettel tai nudc
ngoai (Lao,
Campuchia,

Myanmar)

Cac khia canh
luat phap, kinh
té — x4 hoi, dao
duc

16.1 Céac khia
canh luat phap

CLO2.23

Truong Dinh Chién, Cao
Tién Cuong (2016),
Truyén théng marketing
tich hop, Chuong 16
G.Belch, M. Belch
(2018), Advertising and
Promotion, Chapter 20,
21

Cau hoi thao
luan
Hé théng kién
thac




16.2 Khia canh
kinh t& - xa hoi
16.3 Khia canh
dao duac

8.2 Giang day thuc hanh

B Budi Néi dung NLNH hoc phan Hoat déng Bai danh gia
hoc : day va hoc
1] [2] [3] [4] , [5]
Nhom trinh bay CLO 2.2.3 Panh gia chién | NGi dung
bai suu tim v | L0751 lugc truyén thong | chuan bj trinh
phan tich vé banh gia chién | chiéu (10%)
mét chién dich lwgc sang tao Thuyét trinh
Céc truyén thong da Panh gia ké hoach | va tra 1oi cau
budi thuc hién tir dau phuong tién hoi (10%)
3-8 | hoo nam 2019 Tim hiéu va gioi
' Nhom suu tam thiéu vé cac xu
va gidi thiéu huéng méi  tac
cac xu hudng dong dén  hoat
méi trong moi dong truyén thong
truong  truyén
thdng hién nay
Thuyét trinh vé CLO 7.5.2 Pé xuat muc tiéu | Bao cao dé
ké hoach truyén va ngan  sach | xuat ké hoach
thong cho mot truyén thong truyén thong
san pham / Pé xuét chién luge | IMC  (ban
thuong  hiéu séng tao, ké hoach | word) (10%)
thuc té st dung phuong | NOI dung
13 tien chuan bi

Pé xuat ké hoach
trién khai, KPI’s
dé theo ddi va danh
gia

thuyét  trinh
(powerpoint).
Thuyét trinh
va tra loi ciu
hoi (10%)

9. QUY PINH CUA HQOC PHAN (COURSE REQUIREMENTS AND EXPECTATION)

Céc quy dinh caa hoc phan:

Hoc phan duoc thuc hién trén nguyén tic ton trong ngudi hoc va nguoi day. Moi
hanh vi lam anh hudéng dén qua trinh day va hoc déu bi nghiém cAm. Sinh vién
phai di hoc ding gi¢' quy dinh. Sinh vién di tré ‘qua 10 phut sau khi gio hoc bat
dau s& khong dugc tham dy budi hoc. Tuyét dbi khong 1am on gay anh huong
dén ngudi khac trong qua trinh hoc. Tuyét dbi khong dugc an udng, nhai keo cao
su, str dung céc thiét bi nhu dién thoai, may nghe nhac trong gid hoc. May tinh
xach tay, may tinh bang chi dugc sir dung khi giang vién cho phep va chi cho muc
dich tim kiém thong tin, tinh toan phuc vu bai giang, bai tap, tuyét ddi khong ding
vao viéc khac.




- Sinh vién phai dam bao thoi gian tham gia trén 16p. Sinh vién dugc phép vang
khong qua 2 budi trén 16p; , , o

- Sinh vién phai tham gia day du bai tdp nhom va thuyét trinh, két qua moéi diém
thanh phan khong dudi 5.

Sinh vién vi pham cac quy dinh trén s& khong duoc phép du thi két thic hoc phan.

Trwong PH Kinh té Quéc dan Trwéong Bo mon

TS. Nguyén Quang Diing



